HYOC2020 Celebration Event 2nd March 2021

Breakout Room Notes
These notes were collected across the 12 breakout rooms, are in note form and reflect the ongoing discussion.  They are anonymised as much as possible and have been collated by question.  

Question 1 - Looking back at your experiences of 2020 - What were the key opportunities and challenges?

· Not being about to put on events in the summer, think more strategically

· Working with royal opera house bridge, challengers have been not being able to do face to face work 

· Opportunities, thinking hard about how we move forward in the future

· Having to cancel the Bushey festival, hope to return to it by this summer

· Started up a company during the pandemic, finally had the time to do it, past year come with lots of opportunities, however, with restrictions has been harder to launch it, taking steps at a time - 1 to 1 online drama sessions with kids - hope to open up in April - ups and downs but been a good year all the same. 

· Creating social media pages - instagram has been the best site, the best reach for mums, building networks. 

· Looking into something different - stressful - shut inside when wanting to go out 

· Project ‘empowering older people’ - opportunity getting to work with loneliness. Finding out about loneliness through the arts 

· Challenges losing some of the elderly people involved, people who couldn’t adapt to zoom issues such as not being able to see, they got left behind 

· Opportunity - testing assumptions, for some digital access is just a barrier - technology- adapt to blended approach of online and live 

· School sessions more useful to have recorded to content as well as live

· Smaller 1-1 sessions worked better 

· Statue removal has been delayed 

· New gallery space to have exhibitions every 6 weeks. Dance festival / 50 schools / 600 people has now moved to virtual. Royal Opera House. Growing new relationships a challenge. Brought in trainers from all over the country. Celebration platform 

· So many connections and organisations because of being online. Open studios, art work still on display in milo shopping centre permanently set up, lots of different artists opportunities to sell art work. The arts are still going even though its all online 

· Making connections most important. Linking with other partners. Musical crawl, involving local bands and music talents, especially young people. Planning dynamically, having all the contacts ready for when there is the go ahead, venue based. 
· Challenges - main challenge adjusting to an alien way of life - losing active life

· Museum just opened and then closed 

· Radio show - set up home studio and connected through phone - adapting to new life

· Managing to find ways to help people as they did before - helping gardens and litter picking (as people not encouraged to go out - was hard to have community feel) 

· So therefore started an online quiz and providing equipment for people to do it seldomly rather than a normal group of litter pickers 

· Museums challenge - income generation (no visitors through the door) challenge of applying for emergency grants and looking  for new ways to engage museum audiences 

· Having to go virtual for museums 

· Radio show - running things out of do - so got more listeners and also more presenters - became more visible 

· CVS- collaboration - to meet the needs of people in the area - partnership working 

· Museum -  need to go online - people are not able to go out in general so could be creating virtual visits (for elderly residents) monthly reminiscent 

· Very inspired by the event - lots of ideas

· Doing online work, thinking about how it will be done in the future, digitally can teach us a lot of things, exploring the stage of finding what will be different. Reevaluating the capacity at events, take it a step at a time

· Hope that we can develop into an all year round organisation, making new relationships, if all goes well can continue you build on this  - will need lots of different plans a,b, just in case. 

· Adapting to current circumstances, taking it step by step, should we look at going virtual? Following forums for  similar companies, people having problems with virtual events, plan to do an end of term showcase online streaming - being realistic but keeping it as fun as you can for the children. Not all take well to online events, can't afford to refund all the time. That’s why has launched a 1 to 1 session to make it more personal. 

· everything was closed straight away

· Many events had to be cancelled 

· Were not set up to go live has no clue how to handle the situation 

· Started doing live event later on started to get along 

· Authors around the world to come and have talks 

· Better opportunities to talk to people around the world 

· Children's events 

· Positive feedback from parents 

· Great opportunities for people across the world 

· Next challenge - online events as well as physical events for people with no internet 

· Get people back into libraries 

· Didn't know how long it will last. tried bringing everything online. 

· Hughertfordtheater - Keeping everyone involved, Filled windows with arts and videos and more theatre. Reopened cinema in july. 400 seats with maximum capacity of under 100 (step down from covid), Happy that people were able to join and come out. Ensured cleaness, and vivid measurements and restrictions.  Open December with a Christmas show- turned out a success. Many people joined and kids However covid caused cancellation 

· Could help people/ kids with needs due to covid 

· Was not able to do it in one room 

· More online activities with kids online. 

· Challenges with online access

· Made it work with dance activities and paintings 

· Packages being sent home for kids

· Gaining interactions with people online and physical  

· Opportunities: bring the cultural sector together, lots of organisations out there so was able to collaborate with them. Following the lockdown, things were shifted online `Almost successful, not as big a reach as wanted) Struggled to create visuals.

· Libraries been an in and out model, completely closed, open a little bit, click and collect. Ramping up the speed of change, online activity, population being open to trying things as that is all that was available at the time. Stands us in good stead to have a more blended offer. Had a greater reach for an online poetry event rather than an in person event. Allows to work out the best option for each event. 

· Blended approaches to service offerings, different ways of engaging

· Remembrance Sunday event online event, around 2,500 people attended online

· Project designed to make young people think more about conflict, and how to de-escalate rather than escalate it, there has been a noticeable escalation in conflict throughout the pandemic

· Isolation blanket (March - June) the most frightening time for everyone. Project brought 32 people’s art together over zoom to share thoughts, skills etc... Wanted to put something together to bring people together

· Quick pace, quick thinking

· International attendees to an event that was only meant to attract locals!

· Through the act of everyone changing their plans from physical to online delivery, we have all lived and breathed creativity (in one respect!) 

· Arts council gets area leads - emergency response, raising questions about who was applying and why people weren’t applying

· Losing talents due to lockdown

· Who is responsible for individuals?

· Lot of organisations cut freelance pool 

· Element of responsibility for cultural organisations

· Gaps within Arts Council created and how to fill the gaps

· Opportunity to grow cultural opportunities in Hertfordshire

· Freelance perspective – larger organisations – obligation to take care of people within districts

· Survival collaboration – funding required 

· The vision of arts council – the idea of creative culture in UK

· Lots of new applications from new organisations and people 

· Watford has a leading organisations 

· Hertfordshire does not have a lot of MPO

· Solidification of the cultural environmental 

· New strategies - humanistic base way of thinking - rooted in the people we work with

· Hertfordshire needs analysis: really useful piece of research 

· My 2020 looked like I had work and then it all fell apart 

· Partnered with Herts library service and HYOC campaign

· Work wiped out in Hertfordshire

· Incredibly positive in lots of ways, a small and agile team of 8, in march everything looked very depressing but we quickly moved online which was actually quite long overdue.

· We sorted our social media and forced us to address things we hadn’t got round to and things we needed to develop

· We were able to engage with a lot more people through social media, through live and recorded online events

· Dramatically changed the way we will keep working

· Just need to work out the blend between in person and digital working as it can be demanding

· The backdrop of HYOC2020 was so helpful to keep the team going, to be able to check in with people, share what was going on, it was a very important campaign

· We were already doing a lot of digital engagement where we bring businesses together, so they key thing was to keep connecting people and networking and show people how they can work effectively online

· Supporting communities has been so important, showing businesses why culture was important was key, and show them how much it would benefit people’s staff to be engaged with

· Some people think that team engagement is just about sending them off for one day of team building together and that’s it, but it’s so important to understand your staff’s mental health

· To be able to bring culture to Hemel Business Ambassadors through HYOC was so important

· Hemel Business Ambassadors want to promote Dacorum as a great place to live and work, and the HYOC campaign helped them to show that, placemaking is so important

· Hemel Business Ambassadors are hoping to still be able to work with Cllr Terry Douris when he’s no longer Mayor on education

· One of the things that the HYOC campaign has shown is that if we can draw positives from situations, it is the ability to adjust and reevaluate that is important to help us keep going

· Online events have enabled more people to be connected, if this celebration event was in person there probably wouldn’t have been anywhere near as many people attend than how many have online

· Now the challenge is blending virtual and in person working, it’s easy to be either all in person or all virtual, and so it’s something to work on

· What the pandemic has taught us over the last year is that there is an amazing technological base within the Arts and Culture sector which is also helped by the University of Hertfordshire

· Lytton Enterprises had a really good year in 2020, they did lots of filming, pub in the park, outdoor cinema (all socially distanced) and so were really successful because people really wanted culture and entertainment during a difficult year. Moving forward they are continuing with what they did in 2020 such as the drive in cinema and have already made lots of plans for 2021 and are just working out how to have in person attendees with social distancing

· The hardest hit area is the wedding and catering business as well as conferences, but online meetings have been amazing to connect us with people we would not have met without being online

· Networking between different areas of the country (Scotland) which you wouldn’t get without moving online

· Some people feel embarrassed to admit that they had a very successful 2020, but it is important to recognise it to demonstrate the businesses are very capable of adapting and following guidelines

· It's been an eventful but very rewarding year

· The year of culture was very important and the numbers of visitors were fantastic. Lockdown happened and it was disappointed. Few visitors at time visiting the museum, improved safety measures, postponed activities. Challenges: having to do more digital but on the other hand we opened our youtube channel. New projects created while current projects needed to stop. More people can engage with the new digital activities but it is not the same as before. New project for people with dementia and their carers and creatively it has been brilliant and it has helped to release people’s creativity.

· Our projects did not work online and we could not figure out what would appeal. Opportunities for people to have relaxation sessions on zoom. More opportunities to access free activities online for people. Challenge is to get people out and involved again. 

· Buying online equipment to broadcast online from the pump house, put on shows online.

· Focus on what we can do and kept going - put energy into the shows.

· Offering an alternative to support on screen - had thousands of downloads. 

· Plays cancelled - turned into a short animation for children. Fly High Stories.

· Forced hidden skills into practice.

· Developing different roles, companies changing their fundamental purposes - from theatre companies to animation makers.

· Bringing all different people together online - new faces. Diversity increased around the world.

· Adaptations of productions was key.

· Activity packs - creative at home - postcard penpal - kept people off screen aswell as on screen.

· New way of working

· Closures to theatres.

· Changing goal posts - lockdowns - having to put safety measures in place with  Environmental Health, constant change - restrictions.

· Cancellations - plans to touring / shielding 

· Screening fatigue - parents and children, challenge to combat this.

· UK tours postponements - adaptations were hard at first. Engaging people at home as no live theatre.

Question 2 - How will the experience of 2020 change how you deliver moving forward?

· Continue with connections and from that grow bigger, and incorporate online. Switching on a zoom can be slightly less daunting. Different artists and organisations can be broadened

· More members can join in from an online event. You lose members who are not willing to make the drive. You don’t have to open your physical space in person, engages people who cant open their space or travel, far more engaged on people who are ready for digital (different engagement). 

· Deeper connections with not having to be spread across. Have time to step back and can see from different views, key aims have been challenged, what must still be achieved through a pandemic.

· Do events in person and also online for the people that are not able to attend - stream in audiences - a mixture of in person and virtual 

· Training need of virtual/digital 

· Going forward - it will be both

· Where to focus energy better 

· Support for unpaid carers - allowed carers in herts to join online as they were normally having the time to be physically at the event 

· Bolder to step out and try new things - had to be innovative 

· Advantage of zoom - reach wider audience - distance is not longer a restrictive factor 

· Raised awareness of different people and and how accessibility has caused issues in the past - network didn't work 

· More of a blended approach from live and virtual - still want people to get out 

· Getting people more involved to reduce loneliness - if people enjoy it then they will feel more appreciated/less lonely

· Excited to have a more blended approach - always thinking about how they can deliver better for schools 

· Getting more ambitious with online teaching to make it more enjoyable

· Continue the adaptations - live show into live shot film, up close and personal - camera a part of the show as well as script and actors.

· Access - creating a new theatre for the home - allowed increased audience / diversity. New style of theatre has been beneficial.

· Hybrid approach - use of technology to our advantage as opposed to just an add on. Increased access to the shows offered. Keeping connected and on track of those that participate and attend. Offering support for those too.

· Increased use of camera in the theatre - which was not heard of before. Huge difference in attendee numbers.

· How individuals work together has been beneficial - through technology e.g. padlet - feedback and opinions of attendees.

· Technology has lessened costs of events and shows in terms of travel.

· Comfort of home shows. Maybe it increases a lack of a social setting which people will miss.

· Need to support the elderly and those who struggle to access these events - councils are promoting this support. This may be the only challenge that needs to be a focus for this new way of working.

· Hope to deliver these services face to face, but may be lost due to digital methods. 

· Creation of new opportunities - in terms of the reality and skills gained because of this experience and online delivery.

· Accessing online as well as face to face so people are interacting more and get a sense of more communication

· Accessing more online, Keeping the public involved, Making people feel more comfortable to come outside visit the theatres, 

· More activities with book authors - quiz, calls, events etc. 

· Online is the important role now 

· Planning physical events a lot easier as more will feel comfortable online.

· Theater has new series to keep people engaged

· The UH Arts are going to continue giving digital access to the collection of 500 artworks which is an asset they need to continue developing

· Hemel Business Ambassadors have a huge appetite for members to get back to face to face networking to make personal connections, but what they will take forward it everyone else’s shift to the importance of locality and doing business locally rather than running off to the Big city (London)

· Take advantage of what’s on our doorsteps and look after the community

· Businesses are now not thinking it is so important to have a London HQ anymore and are more willing to relocate their business which is good

· We have been shown through the campaign and pandemic that there is more than one way to achieve, it is no longer said  that the only way to have a meeting is to attend in person or enjoy the theatre in a theatre or enjoy art in an actual gallery, we can still do these things online rather than go back to fully face to face

· Also the apprenticeship route has become more popular rather than university - there are always more ways to achieve rather than just one way - we must grasp these opportunities

· Made us think differently about how we reach people, how we commissioned things

· Active in programming, learnt to be more strategic with who and how we are networking

· Connections made through Year of Culture delivery group has been incredibly useful

· St Albans library doing green screens and escape rooms, creatively problem solving

· 2021 training for staff on cultural activity by participating in cultural activity

· When things go back to normal, a lot of people would prefer to conduct online meetings

· Wider reach in 2021,  interaction with other organisations not been thought about before

· A mixture of online and face-to-face should be the future, reaching different sets of people. Continue the engagement

· Hybrid models of events in the past. Offering a combination of a full online Live event but also offering the exact same event in person. Reaching a range of people with different circumstances

· Offering varied options to people wanting to attend

· Places are going to be really important, the sight sound and atmosphere is something we will have to work really hard to regain

· Lots of pent-up demand

· Continue digital offer as it helps to reach more people

· Further reach, reach more people in different areas

· Digital contents helps with the longevity of a project

· Digital contents help to save budget

· Well organised technology can help people in care homes through for example an online live concert 

· Parts of the project will now be online

· Still very much value face to face aspects of the project

· Research will now go through the library service online

· Hopefully the project will happen

· Blended approach moving forward is crucial

· Save a lot time doing it remotely which can be effective

· Some things need to be in person as some people do not have access to online or are unable to access

· Moving forward, working on the balance between the struggle to engage with people who don’t use Zoom and those who do

· Not thinking it through

· People not contingency planning

· What we need to be seeing: value for money, legacy and to benefit as many people and sector as possible

· Value for money – what you are putting in, benefits as many people

· Justifiable way around things 

· Thinking around constrictions

· Challenge has been to balance emergency response funding, community response funding,- tricky to balance as each fund has different objectives

· So many applications

· Do not think about funding firstly

· As a freelance, the fund could be intimidating

· challenge  - individual funding - unique opportunity, selfish opportunity - what skills do you need

· Local areas could be thinking about how to support local artists / collaboratively / investment

· Support and relationship is so important with the council - this opportunity came about from the HYOC Campaign

· Zoom allows more collaboration. Hang on into the positives and how people have more interest in certain activities now. 

· The online experience helps people to get involved and sometimes have real experiences. People can pick up when it suits them. Not only privileged people have access to certain activities now (such as opera). 

· Already looking at continuing to use online content, alot of stuff is about getting people moving and dancing with puppets, music videos can prime and lead activities. Kids could really join in with the shows. They can practice using online content. Work can reach different audiences and teaching resources for the future. 

· Everyone is trying to improve their videoing skills, as people are attempting to use instructional videos to use materials. Running easy going classes, come in- take materials and do it. Now it is using instructions and more formal structure of overview, planning more online content. Running first weaving class. 

· Are you reaching more people? Usually limited to only people who can drive to the workshop, now there are people from all around. Promoting a workshop for 6 participants and now can achieve more people. Organisations trying to influence pushing people into digital resources and helped individuals get their business running again. 

· Technical challenge - a show in a few weeks, not being able to have an audience. They are live streaming for the first time. Lots of technicalities. Could send link out, not only to the schools but further schools and youtube. 

Question 3 - A lot was achieved in 2020 through collaboration.  How can we continue to work together to support future delivery? 

· Partnerships will help future delivery, counties and the boroughs can support companies, bringing people together. Sharing ideas together

· Approval will be forthcoming - won't be an over cautious approach, want to avoid things being cancelled last minute not set in stone, work within that. Very keen for a more localised approach, seeking funding, community website. Without a doubt best to keep links. 

· As a smaller business, connecting with larger businesses to develop relationships. Getting name out there, power of social media has really helped - sharing there events or business on stories. 

· Different funding models. Trying to access communities funds and engagement. Getting sponsors back, connection back with the council. 

· Finance models are very important moving forward. 

· Independent artist is hard to get funding, but coming together with others in terms of funding is essential.

· Hub website, any interest of area to go through to be directed out, hasn’t quite taken off but avoids confusion and makes connections tight.

· Is Creative Hertfordshire that? This year has been a circuit breakout, its tough to finance and work with other places due to how Hertfordshire would originally fund. 

· Now have a blank sheet of paper for collaborations, looking at the previous model and building a better tomorrow. 

· Creative Hertfordshire is great for a listing point, listing events and get conversations started. That central point that facilitate help for organsiations and artists whether that’s online. 

· Herts year of culture - brought together of a lot organisations that people didn't know about - could set up a forum/ fb group (creative hertfordshire website,forum)

· Working with local supermarkets/ and local area to work together on arts and culture projects - starting the conversations 

· Easier to collaborate as physical location is not a restriction 

· Radio Show - wants to be more involved in local events - can use the show to get their message and promote event (Specifically charities) 

· Working partnerships - what others can offer to create a partnership 

· Want to look at the attendees post event and getting in touch to open networks and collaborate on projects 

· Working closely with partners 

· Working with partners with aspirations and goals - shared vision will bring partners together

· Comparison of different delivery models

· Getting people involved even at grassroot level - getting people's individual thoughts

· Getting real life case studies for students and training them for online events 

· Meeting different people that you wouldn't normally get to meet - new knowledge 

· Working with all ages - cross generational 

· Appreciation of forum meetings - maybe take this online, instead of in person - element of support and understanding - shared interests, knowledge and understanding.

· Partnerships with creative officers at the council - could discuss and spread word of programmes and shows organisations being put in contact with these individuals to provide extra support.

· Keeping networks connected 

· ‘Eat out to help out’ for theatres?? Something similar to help theatres - people may be hesitant to attend but this could help this.

· Social media marketing to help out the shows and companies to promote and amplify numbers.

· Would be beneficial for smaller companies / freelancers - detailed programmes to help, to support them - some may leave the sector due to the lack of support.

· Open spaces for theatres - bring people out into the community within reason - due to restrictions or when we start to go back to normal.

· Training needs? - local freelancers through social media or forums to discuss skills and knowledge and what they can offer through workshops.

· Funding necessary? Keen to form partnerships when necessary. Initiatives to be financed by council would help for the creative industry and individual organisations. 

· Develop partnerships 

· Connecting with other networks to make it work

· Sending resources to schools to help educate them

· Collaborations around the world 

· Opportunities happening everywhere 

· Disconnected for students once offline 

· Trying to keep students engaged from home (online, events, quiz, talks).

· Trying to keep audiences engaged while closed (ads, videos, clips)

· Speak more (more opinions) from others to gain more knowledge and experience. 

· Helping networks 

· Keep networking groups going for the future 

· Staying connected 

· Funding opportunities

· Different people bring different things to the table.  

· Start workshops online build them up 

· Start festivals online 

· Giving kids a better chance to work with artists.

· Linking networks 

· Districts and councils working together can help the locals feel comfortable to work together in the future.

· It is about carrying on the invitations for people to come together and talk throughout Hertfordshire, continuing those Forums, it is only when you speak with people and hear about their future plans that you pick up on collaboration opportunities so need to keep doing this

· Tag onto a similar sort of format as the chamber of commerce but solely for arts and culture - this would be really helpful to continue allowing people to meet (online and in person) and collaborate

· If you have something coming up and you’re looking for a partner, perhaps there could be a noticeboard to share what you’re looking for rather than having to wait until the next meeting to let people know, i.e. if you’re looking for a group of school pupils for a project etc, some sort of notice or Pinterest board to post these opportunities for collaborations - not necessarily posting a formal advert, more like a quite note ‘I’m looking for a partner for this…’

· There has been a real shift in moving to social media so a lot of upskilling has been required - perhaps training/resources to help with this? People have learnt on the job how to create content but perhaps some social media resources to help those who are still trying to upskill - we have seen how powerful social media has been in helping online events to be seen and sell tickets, social media is so key

· Social media is also used as a space and platform for art, not just advertising events, so is really important

· The need for older people and those who live on their own to benefit would be a really positive thing, movement and sound and reminiscent type things are so key for keeping them connected with the outside world, so a lot more could be done in Hertfordshire to help these people, we have realised how many people are living on their own or do not have access to facilities. It is both children and older people who don’t have access to technology. 

· A movement or singing group for older people would be amazing to help them

· As a result of the campaign and pandemic there are now groups who help older people who are now more visible which we didn’t know about before, so to provide them with possible financial support and recognise them would be good

· Pushing Creative Hertfordshire to different organisations and individuals

· Networking, training, how we get access to funding

· Starting Conversations, networking, talking to each other and explore what is possible without any commitment from either side

· Creative Hertfordshire having access to a wealth of information

· The 2020 campaign was very successful, time to capitalise

· Hertfordshire has always been complacent with the arts due to being so near to London

· Increase the momentum

· Create a legacy that can’t go away

· New people coming in are the same people that will go away

· Legacy from HYOC2020 ‘not just a hertfordshire wide cultural strategies, but also a local one’

· Easier to get funding if you can show evidence

· Insiders network, ‘can you call ……’ ‘ oh I don’t know that person’

· Reaching out to people virtually, it has been easier to get to know people. Virtual networking has been stronger due to not having to complete the leg work to get those networks

· Although the year of culture is finished, is there a proposal going forward saying ‘if we can resource it, can this morning event be a regular thing? Every 6-8 months, bring in cultural people to network and engage and help to continue these connections.

· People's wellbeing needs to be thought about! Health and wellbeing are so important

· Lots of issues in the wider community, people looking for support and something to do following the pandemic

· Meet that demand in and around Hertfordshire

· Monthly meeting to talk to other people and share challenges and opportunities with each other

· Build a strong network 

· Partnership as you get a better value for money

· Opportunity to make connection 

· Chat facilities to share information and publicise events 

· Methods of raising awareness about and promote an event

· Help to reach more people

· Volunteer training

· Council partnerships with freelance artists

· Relationships and partnerships with organisations and venues

· Have conversations

· Partnerships and conversations that do not need funding are so important and can make a difference

· Flipping it and thinking from a different perspective 

· Needs analysis - to discover gaps to help

· Common aim

· Make connections with the unexpected

· Forums for connectivity with council where people can just have a chat 

· Young people - mass unemployment - worth thinking about talent development and what doors can be open for young people (early years exposure potentially)

· Creative Careers Week - talking heads, webinars, presentations - opening up doors

· Breaking down pre-conceptions of the arts

· Kids have missed out on teamwork at schools

· Do more arts within schools 

· Cultural sector can help schools

· Buzz words 

· Not easy to get into schools

· ROH Bridge helps support schools to the creative world

· Borough councils - can help schools - ask the right questions and develop relationships

· Bridge organisations should be bridging the gap

· HCEP - bridge the gap

· Merge cultural forum/ networks and schools 

· Case studies to showcase the opportunities

· Connecting and creating relationships 

· Show schools what the artists can do 

· Recognise areas for development

· Funds they can apply for

· Not lose what has been learned during the last year. Reinvent to do what they did and continue to do it from now on. 

· Open to whatever is coming up. Maybe next year will be a mix but do not think it will be as before the pandemic. 

· As a negative, through being furloughed there have been some people who have not been able to receive as much support (in the art). Arts should be part of the recovery plan from the government. 

· Need more equipment to keep going. 

· Business skills need to be taught to artists in order to enhance their potential. Learn how to be prepared for the unexpected, being flexible and adaptable (problem solving and having back up plans). 

· Benefit of some training opportunities to create a supportive environment, working with vulnerable customers, can be difficult as they are at risk. Asked to do a third sector role, and don't really have the training for it. Many situations to support vulnerable people and had fear as to whether we are doing the right thing. Digital resources as well, for rapid learning and visual arts forum. 

· Support is open for small businesses. The Herts community is already doing training. There are free courses for mental health and digital courses. Creative herts support could be put up there. Knowing what's available, resource together so that it can be found easily. A suggestion for resourceful training within skills.

· Art of wellbeing group developing cultural strategy, various procedures and artists could go to these links , which would be more helpful.

· Working with schools and other organisations, difficult to schools being overwhelmed by offers being put in for partnerships, could make it easier for organisations to understand what's available, but don't want to interrupt schools as they are trying to get students back in. could there be an online showcase, someone puts, I’m looking for a… and there could be organisations to say this is what we have been doing. 

· Keep thinking about how we signpost activities, been in touch with organisations and only just found out partnerships exist. Messages have gone wrong and break in communication as individuals have only just found out about different things, even though they are checking updates and pages etc. So much info out there, trying to keep up to date with newsletters etc but still not up to date.

